
Meet 
Wayfinding, signage and brandxperts.

hlwbrandx.com

https://hlwbrandx.com/
https://www.hlwbrandx.com/
https://hlwbrandx.com/


I NTR O D U CTI O N W H O W E A R E

What you say with 
signage matters.

W I LLI S TOW E R S  
WATSO N , D U B LI N

We took a sophisticated, 
multi-surface approach to 
the environmental graphic 
design for Willis Towers 
Watson. The map motif 
exists across all of their 
locations, abstracted on 
ceilings, walls, floors and 
custom furniture.

Every day we are exposed to signage in our 
built environment. Universal symbols that 
are easily learned and remembered help us 
figure out where we are and give us options for 
navigating our world safely and efficiently. In 
interior settings, like workplaces, residences, 
and campuses, branded signage can do more 
than simply locate and direct: It can make 
people feel connected to the place. 

HLW’s brandx team specializes in creating 
elevated, code-compliant wayfinding 
strategies, signage systems, and brand 
experiences. We believe the best wayfinding 
and signage systems are intuitive, inclusive, 
flexible, long-lasting, and distinct to their 
location. In other words, you shouldn’t have to 
stop to think about it. 

brandx—an international team of architects, 
designers, and engineers—approaches 
designing signage with a few objectives 
in mind: clearly communicating practical 
information about a place and how to 
move around within it; translating a client’s 
brand guidelines into three-dimensional 
space through logos, graphics, colors, 
and typography; and navigating cultural 
conversations around identity and ability 
with respect. 

As the signage, wayfinding, and 
brandxperience team within HLW, we bring 
the same high degree of competency and 
passion to our work that clients have come 
to expect from the firm for over 135 years.
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W H Y G R A PH I C S

When it comes down to it, 
branded graphics are a super 
high impact, low cost way to 
tell people who you are and 
what you do.

60%

10x

80%

2x

of people, don't know what 
their company stands for

more likely to share their excitement 
about a place with unique design 
features, than those without

of what we see, but only 
10% of what we hear

higher when they feel it was  
"well designed and branded" than 
offices without consideration

A LM O ST

PEO PLE A R E

W E R E M E M B E R

C LI E NTS R ATE TH E I R E XPE R I E N C E
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PUT S I M PLY

Environmental graphic 
design is about knowing 
where you are.

Where in terms of location, 
and where in terms of place.

WAY FI N D I N G 

Where in terms 
of location

B R A N D I N G 

Where in terms 
of place

FO R D H A M CA M PU S  
C E NTE R , N E W YO R K

The new campus 
center celebrates 
Fordham University’s 
energetic and high-
tech culture, while 
respecting their 
decorated legacy 
and alumni.
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https://hlwbrandx.com/projects/fordham-university


W H Y WAY FI N D I N G

Ever realize that odd numbers 
are always on the same side of 
the street? 

We all interact with wayfinding 
daily, so it’s best to base our 
strategies on existing systems. 

We’re even.
It’s the  
black Toyota 
Camry... in J5.

I’m on the 
4th floor.

We’re odd.

I’ll pack my 
binoculars.

PA R K I N G ZO N ES

STA D I U M S E ATS

H O U S E N U M B E R S

H OTE L R O O M S

AS PE N , N E W J E R S E Y

Clarity from Complexity™ 
and Creating Pathways 
were directly translated 
from this insurance 
company’s business 
model into the space 
through linear graphics 
and clear signage. 
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https://hlwbrandx.com/projects/aspen


SC H R Ö D I N G E R ,  
N E W YO R K

As a company that provides 
chemical simulation 
software, our team used 
scientific geometries, 
and a scattering of 
hidden notations within 
the signage design. 
Schrödinger emphasizes 
inclusive language 
throughout, making sure 
that their message is one of 
intelligence and acceptance. 

WO R D S L AST — FO NTS D O N ’T

A picture speaks a 
thousand words, but 
sometimes you’ve just 
gotta say it.

Timeless lettering 
takes time.
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https://hlwbrandx.com/projects/schrodinger


WO R K I N G W ITH U S

Our process is simple  
and we’re quick to respond.

The brandx team brings professionalism and 
creativity in equal measure to every project. 
Our process begins with a detailed inventory 
of a client’s logistical and cultural needs for 
their space. By asking the right questions from 
the get-go, we’re better enabled to take over 
the management of the entire process, from 
visioning and design to the coordination of 
fabrication and installation. 

We anticipate the long-term impact of signage 
and how it makes space more accessible. All 
these considerations are very involved, and 
we take pride in making sure these tasks are 
thought out so that our clients can focus in 
on the creative and cultural development of 
their brand experience. Whether a project has 
a three-month or three-year schedule, we’re 
there with you all the way. 

M ATE R IA L 
C O LLECTI O N

 

Send us your 
guidelines

V I S I O N I N G  
K I C K O FF

Get your reaction 
to imagery 

C O N C E P T  
D ES I G N

See what it 
could look like

I N STA LL ATI O N & 
C O M PLE TI O N

Enjoy your 
new space

Q UA LIT Y  
C O NTR O L

Make sure it 
gets done right

B I D D I N G & 
S E LECTI O N

Find the team 
to build it out

D ES I G N 
D E V E LO PM E NT

Introduce 
dimensions and 

locations

BA I N & C O, B O STO N

From a custom 
scannable wallpaper 
to a personalized plant 
wall, the designed 
brand experience 
offers high-tech, high-
touch ways to engage 
with the office values, 
virtually and physically.
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https://hlwbrandx.com/projects/gmcf


Our clients
FO R D H A M U N I V E R S IT Y,  
N E W YO R K

Established in 1841 and 
named after the Fordham 
neighborhood, its original 
campus in the Bronx, 
the standardization and 
refresh of the graphics 
and signage brought new 
life to the 180-year-old 
history, while honoring 
Fordham’s legacy.
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WO R LDW I D E

We work across four continents, 
with locations in two.

N E W YO R K

LO N D O N

N E W J E R S E Y LO S A N G E LES SA N FR A N C I SC O

C O N N ECTI C UT

5 Pennsylvania Plaza 
Floor 5, New York, NY 
10001, United States
(212) 353-4600

1a Lonsdale Square 
London, England
N1 1EN, UK
+44 20 7566 6800

122 Main Street
Madison, NJ  
07940, United States
(973) 210-4020

1437 4th St, Floor 4 
Santa Monica, CA  
90401, United States 
(310) 453-2800

575 Market St, Suite 516 
San Francisco, CA  
94105, United States 
(310) 453-2800

700 Canal St 
Stamford, CT 
06902, United States 
(212) 353-4600

FLO R I DA

222 Lakeview Ave # 800 
West Palm Beach, FL 
33401, United States
(561) 352-0474

H LW, N E W YO R K

Our in-house graphics 
team produces custom 
art that, in this case, 
functioned as a 40’ x 9’ 
feature wall. Our scale 
of work varies from 
triple-height spaces to 
exclusive merchandise.
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Meet the xperts.

 Chanel Dehond  
 Sr. Associate, Global Director 

 Carolina Madrigal  
 Sr. Associate, Sr. Environmental Graphic Designer 

 Ed Nufrio  
 Environmental Graphic Designer 

 Ani Nguyen  
 Associate, Project & Operations Manager 

 Jackie Capone  
  Environmental Graphic Designer 

 Tyler Lowe  
  Environmental Graphic Designer 2023      |     20



T Y PES O F I D E NTI FI CATI O N

We offer a wide array 
of signage, wayfinding,  
and brandxperiences.

S I G N AG E

Code Compliant
Sustainability
Exterior

WAY FI N D I N G

Directories & Directional
Destination Markers

B R A N D E XPE R I E N C E

Logos & Brand Assets
Illuminated Elements
Dimensional Text
Surface Graphics
Glass Film
Personalization
Art Curation
Guidelines & Standards

FO R D H A M PR E P,  
N E W YO R K

The restoration includes 
impactful school colors 
in the now themed 
stairwells and a heat 
applied campus etching 
from 1846 along the 
classroom corridor that 
transports you back.
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https://hlwbrandx.com/projects/fordham-prep


Reach out anytime.

Contact us

Chanel Dehond
SEGD, Senior Associate, 
Global Director
cdehond@hlw.com

hlw.design

hlwbrandx.com

S U BWAY, M IA M I

Taking inspiration from 
the 38 million ingredient 
combinations, we 
subdivided the HQ into 
six “neighborhoods” 
named for different 
food adjectives—Fresh, 
Tangy, Melty, Savory, 
Seasoned, and Spicy. 
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brandx


